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INTRODUCTION ?

A good dictionary can tell you that the word "television' 1is'a composite
of the Creek word 'tele' and the Latin word "video.' When both are combined,

we have ''televideo' cor "for vision'" in its literal translatisn.

“ Y

B

The term 1s probably a good one because television not ouly creates’a

visual in our mind's eye when we think of it, but'it also creates a meed to

¢ .

determine what our best choice'égould e Ln:éﬁe way of seleeting our informa-

< Aorn . . -

2 ‘ .
tion dissemination wmedia. ,Iﬂg‘channelﬂselection,ﬁial is an klectrenic magic |

. T s PUEEN
lantern show wit® each registered rumeral coming to represent a carefully

L

&
~.produced program which must play to the idiosyncrasies of eye and ear. .

, .
Since no one in the diss or's TV audience is & multi-headed .monster

with .eighteen gyes. to .vlew nine times as™guch ag we do with our two, the dis-

........
o
.....
v,

<. N

tions when We view a program

. , . N/
from the image orthicon tube that transmits pictures (with accomgenying audio)
- - «

L

from 13 VHF cham ~ls and 80 plus UHF channels--though never at the\sése'timel
BN

These crannels .an feature such programs as documentaries, spurts, mews-

casts, movies, panel shows, musicals, educational programs, and especiallv, .

3

_If the of ferings of television are many, the expenses are many, tco. *

4

Each channel represents an ownership that obtains 'its income by renting time

and facilities on a local and nation-wide basis. v

. This booklet hopes to demonstrate the ways and means. of using the ''dlec—

» . -
tronic genie" for the dissemination of information about your sthool, or N
. " ' ‘4 )
department, or prcject, or program, without meeting with too many dead ecnds

and too little air time. A','\\*;
§) : N

o .

ERIC : T '
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public service announcements. R
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- o~ - - \\"':“‘ 2 e . . J“’ . . M
\iibL.USSiOR wis gtuen to the public 8 rig}mhﬁ‘\\ir}rerests as Qheyuwete to be
3 “a ‘\2_\ \~ 1 s .
affected by the ne» o electronic de‘ia\," What the Corzgne?s"\ na}ly ﬁ&cx—szd o
O ""';‘ * B ’

. when Lhey estabiisle tbe f,CC was, thi "airwavgs' ‘bélon o one fn? )
Nbartlcular. they«were the pro of t'hé peoﬁ?\\ S ‘ s . :'3&“ >
T . : “r. S L St
. Because of thisw *owznershi of the ai s'by shedpublic, millions Bf,

e - LNl Sy v
dollars wcrth of air time h?. gLven by the broadgyst industry every ye'ar for

“thds crowded a‘lr, time fdt

<

public sbrvice announcemeste— o' mertt-a.share

‘ 2., - - - K
. your program, ypur acLivit}aes must aypeal to a w1de‘sprea3‘ aﬁd..ignce. S B
. > - . »’ - ..
- Broadcest ci;ne 1s. limited by the clock. Nempape«‘rs ca,n e‘xpand tT‘ea-:\ A
s S . R '& .. \T‘:-‘,.‘_ .

pag'e oumbera to con@xgm to ,r_'he needs of the day. Byt - xadio and télevisiom

¢ . WTEAE
. ’ » - A R B : v N ’{ ““.‘lﬁ
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T APPROACHTYNG THE "STATION -MANAGER

. . ;.
* oy . - . , L
e . ¥ K . L. .
. [ ‘
> v A . R

.-
. . -

ar

‘i.vexy radio ‘or cclovisj,on sta‘tion has someofle whia® i

. ' ~ 'S )

pt:ogrammin% 7:& ope‘ratlon of ‘the station., "I‘hese people w0rk under

tesponsible for

' t
M 3 l -

va,ri,ou% title's but gre genex;alyl_y‘ listed as:» '

S

“ G'CHQI'&:L, Mapager e i
. . 3 » 4
'Ma ager- R ' )
. a8 .
3 o X
., Operations Di;ector' ot R

\ Program Director *

. ; Station Manage;' ) ) ‘
: - <= 7 Traffic Ditector -

- -

. 4 In the larger.stations positions may even exist whlch dea#with t-he

. cducat:,ional news area.

b3 ]

Somctimes,these people are identified {n the sta-

tion bureaucracy as:

- A . b e n N -
** News Director S
: . . P
. Public Service Diregtor | . 7. -
A} ’ , A 'Y
. . hd v . -
. Education*Writer o - )

~ 'Before you aPProddx
. L
pretty well 'who'you‘are going to be Eé'lking to.

2

the radio or television statlon, y0u should know

An easy'way to find out

h * .

Lne~name of thé General Manager Qr News Director of your loeal station,
», v A ""

1s . to request from Sout ;i‘CenEral Beil Telepiﬁone Company ‘a copy of their

.
. -

The Direct(;_l can be ol;tained\

free of' charge' from y’our local Be 1 telept}one office, or, if you are not

< ‘\.
. \

Y . . e

m theﬁf&rl"qystem, By writm Sou‘th Ceutralr Bell St‘ate.Public Re\l‘ati.ons

K

PECEN

()ffi('e, P O Box ‘3'38 Ioui%vi]le, Ke‘ntucky 4'0201

. : -
* be- obta,med by (dlllng 502+ 583~ 8636- . o . :
b / - - b ‘ -
. N ’ -/
. 1 ° " : A /
P b" . 4 - A- \
] - v PR N A .
. " M \ o B
NENEA ] " P - v o, "’ ’
.. - , - 5
s F.os ~ ", ! '):‘ . 5
y - .
oot . '

The Directory can also

o

1

P
.
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\
\
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"The Media Uirectqzigis an inval?able Buide for those wanting to use
the Média and gives name gnd pgone number ‘of every General Manager\and)or
News Direc}or for every radio and television station in Kentucky. All of
the stations are liéted ig alphabetical order according té the name of the
city they broadcast from, so it should be rather easy to track down the
stations in your geographical area.

Once you know which stations you want to contact, make a call and set
up an‘appointme;tyto-see the station manager. If possible, follow fhis

phone‘call up with a Iéf?er. N

Know what you want from the station before you go there. The station ~

gets paid to Wwork ué programming, so don't tell them you want to get some
.. ; e
coverage on your programs and leave it up to them to work out. If you

-

know that the teievisiqn station has a noon talk show, ask if it would be

possible to get on as a guest. If you would like more general news cover-
age of gpur school and its programs, ask h;m‘if you can keep him ipforﬁed

! -

by keéping in touch with the news director. = - ‘
. - . - N w -
- KNOW WHAT YOU NEED i ' .
—~ s et ' ' . ,
' KNOW WHAT YOU WANT ) < ~ 5

KNOW WHITHER H1S PROGRAM FORMAT WILI. ALLOW HIM TO HFLP YOL

/// . ASK HIM WHETHER OR NOT HE IS WILLING TO BE OF ASSISTANCE.
R .
ALWAYS.PQINT OUT THAT YOU WANT TO BE OF sASSISTANCE TO HIM
. L 3

AND -H1S NEWS EFFORT

~ 2

'+ The program df}ecton will make all of the final decisions as to-whaf

-

. Boes on the air, but he.will more than welcome your .ideas and suggestions
- - - "' + . . .

A

Never ask X.tation to publicize bingo or a lgottery in any form. . It

is against the law. ' I . -

[y
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~

Be as friendly as possible when you v;gltwthSKStation. Ask for their

. \n“' v
cooperation in giving your newsworthy items air time. Do-they have ,inter-
view shows, pre—gecorded feature shows? Ask:'them 1f you fit irnto these
formats., How do they like news releases preparqd? Make careful notes of

all of these answers., _ \

Before you gtart to work on a programy be stre to visit your local

» ¢ ]
station during rehearsal and b%qggpasting to observe the activity. This

observation should give you.some idea of. what 1s expecﬁed of you-before

‘ ’ - oz - * . ., . . -
you get. behind the 'microphone or go on camera.

»

. The station’ may be reluctant to give you time at first because they

o fear "educational” programs may be dull. When you talk to the .station

ersonnel, don't become so engrossed in etting your message across thaL
p 1% % 8 g

“ you fail to attack,the basic problem of gaining ang hol%ing’the audiegﬁe s - <

v “w B

7 attentien. You must convince the program director that youplprogram will

be entertaining as well as informative in order to hold ghe téner's -

3
y

. attention. , N 7 ’ '

If the pnograh director is {; agreement witg you about thé need for

the program, don't cédblain about,the:time.of day offéréd far'yqu( school
| broadcast. [t probablx,won't be the hour with the tép audien;é rating:

natufally tGC bdst'timﬁ'goes to those who pay for {t: If your program is
good enough, you can att}act an audience. You may even be able to boost
tﬁo audlence rating for the time you are allotted and this will {ncrease
your populdn%ty with the  station management.

Somet imes the local station will assign\}ts staff of techniclans and

specialists to assist you In preparing your program, providing you have

something worth broad(ﬁstlng: Many times the station staff will help vou

11 | !

©




v

to produce programs if you can convigee the that your program meets a
- v

specific need of the audience and is newsworthyf\\FaT example, ‘a program

>

. R .
on vocational programs ard opportunities for theé -unegployed might appeal
. ‘ . LY o ..

*
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wokacw;g;u THE TALK SHOW

The televislon talk show ls probably ong&of the best known broad-,

) .
cast formats, ) '
r"

It is usually presented as group of from two to five people,

: \
., .arranged in a setting which will allow them to talk freely and engage

~ >
in rather unlimjted conversation. Most talk shows, particularly on the

local level, hav% a host who 1s also thqrﬁoderator; but some talk shows

¥

(such as Meet the Press) may have more than one moderator. or a number
A3

». of questioners.

'The talk show is a verv fine platform for your schodﬁﬂ@ communica-

1 o’ -

tion effort. - T .

i
t

B

"If the statidn manager‘ié able to get you into the talk 'show "line-

.

up, follow station suggestions for selecfing peoﬁle to represent your

~ % v

- ’
schogl on the air. For most shows they are likely to suggest.a person v

. v l
y

4

with a pleasant speaking voice who is not given to nervousness.

Be sure the person is well intormed on the subject to be discussed.

v

e A sé:Les of small index cards with pqrtinent daﬁa offer a form of mentéal
. \

» .
) oAy
insurance against momentary lapses of memory. .

-

.

. \ N } . R "
Be sure thar the persqan belyg 1nterv1&wed also understands the need -

-

‘ta follow exactly the directions siVantO'him-by the program director and

. ’ B ”
~the floor director. He will tel} Your 'talemt' how and where to sit, .

where the cametas will be placed,‘how to use the microphoite, and how tu '

- s L)

- avoid‘uﬁnecessary noise while on'the afr. _
. Ad . -
¢
Televigion requires thateyour talent remember a few basic rules of . '
' . - N ::, > . -
rdresg. Suits or Hresses of soft, medium colors or pastels are best.

. . ’ v

.
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‘Sha;ply confrasting patterns and.colors, noisy bracelets, sparkling ‘or

, highly polished jewelry are also bad. ‘ ; . >

v

In the old days of television make-up was impcrtant. Today, with

modern color cameras, make-up is not‘}mportant.' 1f you desire make-up . ;
e - -m .
~-go light, Don't worry about glasses or a bald head! The crew can
: L

- arrange lighting accordingly.

Tell the talent not to worry.and to react normally. The‘audience

N -

= I
is expecting to &ee a human, not 'an actor.

ERIC

Aruitoxt provided by Eic:




- . WORKING WITH A REPORTER

.

.
- - o

> * ) ’ P .
Many t imes the Li}evision'station will be more than williﬁg to work

4

b4

with you but will be unable to fit you into

/ _

. may not.even produce a program‘which has a talk show/interview farmat.

‘ ]

E

Aruitoxt provided by Eic: -
’

theif regular programs. They’

In this case, they may be willing to make you a part of .thelr regular -

“ / ’
news coverage. If so, they wiljl probably send a reporter and cameraman to
N v [

.

your scheol to get the story: . .

; ) ~
When working with a reporter, always try to be available when ‘he

comes to ypur school. 1If possible, work eut a mutually satisfacfory tiﬁe
schedule for regular yisits. Even if you have a regulafﬁyisit schedule‘,‘,N

give the reporter advance notice whenever you can of a school,event or

project. Help him get background information on schoél stories by dig—

ging up the facts for him. Lose no opportunity to be of service. . = ° -

Don't demand promises that the story will gef on the air that day?'%p; e .

that it will ever go out. The decision is.not his, and he is .as anxiqus
as you that it will be televised quickly. ‘

]

If you are working with reporters from more than -one station, don't

. , L .
ive out exclusives and don't alternate stories, Give all "the station
g ¢ ) K:

L ..
reporters an equal chance at the news. ‘However , ia a’ reporter comes to

you for information~about a story he thought up, don't- tell it to the

.
.

other stations. ’ y \

Never evade or side-step a réporter's,questions.’ He may ‘think that
. v " . ‘ 1
you have something to hide. You may refer him to an agministrator ¢r some-}

\

one on a poiicy—making level if he asks about a question which affects
‘ 1

| .
important policy. If you don't know the answer to a question, say so0,,then’
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N ; - try to ‘help him find the infétmatiﬂﬁ from someqne else who would know. If T
‘ -~ . . . -, . . ~ g
i\ d . it involves data not yét availaﬁle,,be sure* tos send him the information
- . ., 4 ’ - ~ -
_ v when 1t 1is reag; = " _
> o ) ) . ~ . h .
~ You can help the tameraman by preparing the students, .committee mem-
> .7 bers, or whoever he 1s going to film, prioxr to his arrival. Stand by
¢ '-prepared to write down the names of people he is filming in the order in T

. : .

whichnthey are Peing filmed: - ’ -

; s . ’ Let tﬁe camétamaé.select ‘the stvdentq who will, in his opinion, best-
L« 2w . . .

< . ‘;5:’ get acrass the poiit. Let‘him.plan the shqoting’but make éure'that the ‘ o
. ;'. . o fil?ing is not overly‘poseé and chat there are ho obJectionable scenes

. (one eettainly 40uldn t want’ te have a demon/;rat;on film made which shows ' \
k;: S , students involved in activities which OSHA wouldn't approve of). ‘
~ ,

- T~ o In the event of ‘g ‘cefemony involving a rehearsal, invite the film

o , ) - é : .

" g . crew to the reheafsai*where:thei"can film‘tﬁe.ptoceedings in advance.qf ) |

' \the event in comparative leieure‘endilalm. ~ . .,
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U Many times the sta'tion/w’l‘ be; vilkting to, usena slide or visuﬁ whic‘n

. S [Pl s f \‘-z
you hgve prepared as part o’f tgeir stabi,on* !nno’un‘cemen,t. ’I‘hi‘s.is usuglly no,

.. 4 - - - - f N
» ’
" Y more than a 35mm slide whlch Bhows a scene {suct ;E'a phdto of ybur Bchoo),)
) . [ v . RIS - P e {‘ . \(\f
| with a l‘ogo or’ phrase 3uperimposed upon , it. » . s LI
’ . b NP — < 4- :
tThe television show card is relatively easy tﬁake and cah éa maie im:b
v I‘ : - Lo n -:. (O T ’;
a 35mm slide ag your Sthogl or by the station.,_ S E e _"!‘
' C. L ) . - * "
Show cards are cards which present white létters on a b\ack background
- A ' K I . * "ﬁ-
-, -, (a "super-card”) or a carg which gfves wording Plus a visualg,(‘a ”title -
. - L - ’ T . T .
‘ o " . - < . . . ~ - L % :
- catd") . S~ T R P e
" P - . . - , L
S~ ' A S Lo _ .o
e .- : © ' Super Cards R T C T
For the super card the card or paper used.for the background shbuld~tze .
. o ‘ ’ A oy
:' very black (don't use datk greys) and qugve"a dull finishi Cards with a -gloés’
i + . , . ;] “ A ‘ ‘f" . - .‘
Y will reflect light, ¢ausing the reflected areas to -show up.as white on .cam- -
p R k ' L ‘ ’ Ty Ay
era. SomeNtypes of paper.which can be-used- for super cdrds 4dre: -
* .. =-=black crescent i)é)ard, S . Lo K L ‘
. --rol1 black paper i S - . o )\»—.
- ' . .. ) oo S . v . A \o.' . '; ’
‘ . TTGonstructlol paper 4 - :. IR ‘o
- . , . . (3 s " Ve L.
. . R 2R 5 v
. C S ‘-—~w}rit(. ch stock sbt‘ayed wlith f‘lgt black‘padnt. oL
. o LR
» R ¢ -
o ~ Lettering 'on the buper gard should be Very 1arge Normal' size is aboptv o
L ' - ¢ > ! “. ‘.z_’
. * 48 pt and up. Stay 1way f‘rom lettering that is too thin iﬁ body. Cotb,tc e
. oL . s S i &R =(-‘.;‘
" . and bo,ld type fares seem to work the best with ltnes ot gther designgs fol» -
. 4 s
lowlng the same rules Any line which 15 smaller than- 3716 inch ehould%e“
0‘ . ;IVOid(%g.M,‘ . . .‘!'. v . ) .. . --‘ ‘r. s.',‘ e ‘\ . | .' . ‘ ,:,. %
’ o : ) ’ \ i . lad 1 4 . ) IR ' * R4 -
L% _— . ' . . Yeos et . PRI 2 . » ;
- e s B S, R 3 . ) - \,. ., 3 ) [ « v PR
- -*'Ihe,,jﬁajorit‘y of, this section was. taken from a fine papex deveﬂoped by et
’ ¢ Mr. (llu;ck Crume of the DivtiSion of - RTI‘V~F Western Rentudky Univezs‘ity =
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o " . . Be s,ure chﬁ:whtte tgvers '&:Y;e blac*k gctmp})etely ‘Chalkey oil sticks
% ) ,. ‘?“ A%' ),L‘ , O > ~
, & _ angd nater colod wvhites wLLl not. do the j,o'b The, following material give
; C t,he‘t')e‘s;t results: ,' . ~ Ve ot A SN .
., . . ’ .:, ' ~ "';‘ b s ' >
2’ y : 5 * --Bot brede letters -+ Y ., .
- AH o ~ L [ ;. N
’ ‘ T R
WP 2 --Ink.Press letters "« f. o .
RS .Y ~ » A n‘t",‘f‘_ . Ty
'\' - ,\-'. { -t -2y -
‘ - ~--Press—on" laégters S\ich as Deca-dxy, Letraser and Tactype
ce P ’ ,'},
¥ e ' . --Chart-pac tape for 1in9 work . -
. } R ¢ . - ?: :" o s ;
LA -~Smooth: white péper . e
- . P \k"V ’M 5‘1 9‘
- . . o --Contact paper for Eut-out are .
. . ‘ N
. . R 0 . ——Liquf’ has whete aer»lic pva‘int
e e~ X2 .
o ' If yon are using a t; ick. wnite stocR"aa a* cGt -out, paste on a black
) v \’}\".' S !' " L
backg/r,ou\ird and. be sur‘é w&mo}@” He’ eﬁ%es of the letters with a black felt-
AP TIRTI .
TR 'tip pen o} dr) -matk. AR
. -

*E K
.
y N .

N ’

T R
A 4

» [
- ot 1 o« > . -

’Iak‘e ca;re-*\go ke’e‘p* the Snper cam clean and free of fingerprints or

S L any dust or 1ihte A;,&o av’fid t‘he use of other black media om the card.
N ) ) P 'A
~
. v In&la ink for\‘ example,, o1 ll drv to 4 shine and should not be used to cor-

”“: v ) I “'. u cv. - -

KA B ¢ o8 A a l‘ight 6rou.ble aTea JLf SPOL 'gorrections are necessary,“USe lamp
' T L, , . ‘\ * ’ P
A .

':‘ < » btlacx, watef color“br Mars Blatk gerylicy lamp black being the flrst choice.
‘ . .,'k." ‘;,-N,* L . . R . .
e, T e L a}le kgefh to Q good supeu' cardn is good contrast T <X

) - Go o Tt ) 9

‘e o <, . Y yé‘ "/Lr.' .

O AR lfﬁtb.e supe’r (ard LS to b chgxnge:a into a slice, it”may be shot with

3 . .

. Toen ) \.- s I
0 "“‘ Ja 35mm camexé with»cofor Filnr i to Y g- stops under e\po'ged A
g Sy, oM o~ o T - -~ N Cim .

W g 3 S :?ake care to"idnc uh& card sqbare in the ca’mera viewfinder as crooked

P : RS - N .

aA Y - o X
RSP - ‘.} erlng)ts impossihle to torrect after ‘it Has been mounted in slide form
Ty T
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. L A . . TLtle Lards ’ .

» o N c}(’? ‘l » ‘;. R [y N . \ . —_— . ‘

r ., !'~ p M . P R

N "?“r : Ther«a are a mm;be{r of ways te produce gaod, and yet inexpensive, title
T 'é?;{t‘.‘## ! .

. f‘" . cdrds. [For someone with l},t’tle or .no art‘.background, photographs or magazme

“o Do . : ‘ v [

Lt ‘ e T, . B . . .
'."gg”:';j cyt-outs are Lhe be.gt source of ,1=llu‘strations. Care should be taken in using
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copyrighted materials. Such material used as part of a commercial presenta-
tion could result in a lay suite.

The best title card is one which has the elements qf creative thought.
The visual matter of tre card rnust stimulate the viewer, but the written
title is the most important element and should not be over-shadowed by the
visual elements.

There 1s no limit, or substitute, for creativity 1in the rendering of
title caréds. Ideas, tnough, may be haga‘to come by for the beginner. Maga-

zine 1llustraticns, posters, and television graphics, usually reflect modern

trends of visualization and may be sources for your own ideas. You probably

t
v

won't want to copy tnese exactly but by changing the subject and retaining~

the pasic layout yvou will be working with the ideas of some of the world's

moest creative designers.
When you produce.cards in color, always remfmber that they will also be

seen In black-and-white! Be gure that the colors used have enough coﬁtrasq

tc come off well on monochrome. g
If the title card is to be made into a slide, it should be shot 1in the

same way as the super card but at the correct exposure.
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GETTING YOUR OWN PROGRAM X ' C

The groundrules for getting a program devoted to your schobl.o; -
regional vocational education program on the alr is much th;'sami a8 ‘ l
getting on the air “to begin with. You should be a®e to demonstrate
t¢ the station manager that a public service will be doné By starting
t@is program and that it will be able to get, holf, and keep an audi;
ence over a period of time. . !

Give him a complete run-down of what the program Gill.be like and,
1f possible, give him soﬁe idea of what the proposed pr;grams éver the
year will deal with. ®f you don't have some ideas about who will be on
your program and what they will be talking about, the station manager
will be very hesitant to give you time.

Television programs, even simple ones, are expensive to produce
and alr. Remember that the station makes all of 1ts money from adver-
tising. Check with business and industry in your area before you go
to the station and find out if they would be willing to advertise on
your program. You should give)them as complete a run-down on the pro-
posed program as ?ou would give the station manager and you should be
prepared to answer some hard questions. Bemember: it's their money
you are spending.

Getting time for your own show is not as hard as it sounds, but

it does require work and Ye does require that you give the station

manager an interesting, well-thoughtout package.

20
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